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DD-119 (SE)

M. Com. (Fourth Semester)
EXAMINATION, November 2020
(Optional—Specialization)
[Optional Group—A (Marketing)]
Paper Fourth
INTERNATIONAL MARKETING
Time : Three Hours
Maximum Marks : 80

e ;. W Ot T & SR QY | UG 3dls | TS g
BT Afard g | Tt U & 3 9E B |

Attempt all the five questions. One question from each
Unit is compulsory. All questions carry equal marks.

THIE—1
(UNIT—1)
1. IR RUoE & oMy g1 wwerd § ? 39 Ui ud
JMIIBAT BT oI PIFTY |

What do you understand by International Marketing ?
Describe its nature and need.

arerar

(Or)
TAUSHIIRY BT a7 3Fe & ? YHAUSAHIGRY B AR o Sl
arell ool SE-H1 § 7 YATSHIORY H THEac Sl
arell wifaqal -9 8 ?
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What is the meaning of globalization ? What are the
driving forces behind globalization ? Also explain the
restraining forces against globalization.

ShI3—2
(UNIT—2)

Ul ¥ a7 e g ? fafd el § AR S
TR DY fHdT & IR H AR B |
What is the meaning of packaging ? Discuss the role of
Indian institutes of packaging in export packaging.

31T

(Or)
§US A9 BT T8 9a19d | T 0B Blg AT A & 7
Ife 2 a1 derg # gargd |
State importance of brand name. Are there any
disadvantages also ? If so, state briefly.

THE—3
(UNIT—3)
SR & IR qed fuRer &1 &1 et 2 ? e
e B fAdeET BINY G SIS e iR 1R
TTd ST dTel dadl @ SAReT DI |
What is the meaning of international pricing of products ?

Discuss its importance and explain factors influencing
international pricing.

3ferar

(Or)
RIS Ao # 7 @) ol & oy &7 e € ?
D] 7 fAUyard § ? RIS IAEl & DEA-9 ST
g ? =T Py |
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What do you understand by payment term in international
marketing ? What are their characteristics ? What are the
methods of international payments ? Explain.

FHT—4

(UNIT—4)
RIS AR & e R Ay 8?2 faaRor Aregw)
T UBR DI AT BIGQ | §9eb 0T 9 QNI P AR
I |

What do you mean by international distribution ? Discuss
types of distribution channels. Explain their merits and
demerits also.

SR

(Or)
frafa & fava & ¥R @3 fofg 9 o g wwe € °?
IR 79 ol & (@ifde faave) & daed dH-9 € 7
What do you mean by logistic decision about exports ?

What are the constituents of logistic decision (physical
distribution) ?

PE—5
(UNIT—5)
forfa qoa orlife @ar ® 7 ffd e feRor & fog
S affpsl @ smawadar gidl & S< garsy | fafd dma
MR & S @ @7 DI |
What is export pricing strategy ? Explain the data

required for export pricing. Discuss the methods of export
pricing.
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3rerar

(Or)
IR H 37cU qAT 929 Ay & fafd fod & ®H-9 Wi
g ? guig PIY |

What sources of short and medium term export finance
are available in India ? Explain.

610
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DD-118 (SE)

M. Com. (Fourth Semester)
EXAMINATION, November 2020
[(Specialization) Optional]
[Group—A : Marketing]

Paper Third
MARKETING RESEASRCH
Time : Three Hours
Maximum Marks : 80

de ;. 9 U9 el & SR QIS | UG 3dls | Udh U

1.

AT AR & | T gl & 3 9 B |

Attempt all the five questions. One question from each
Unit is compulsory. All questions carry equal marks.

SHIE—1
(UNIT—1)
fayorE oy T 8 ? 39d W Ud &F BT gUiF DI |

What is Marketing Research ? Explain its importance and
scope.

3T

(Or)
faUor AT gomrell /T 7 ? §9a dcd Ud faeydmel @
ERIERY
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What is Marketing Information System ? Discuss its
components and characteristics.

gPIE—2
(UNIT—2)
IR&GeTT a1 2 ? fquue we § g9d) Savaddl Ud
Aed @ fadaer iy |

What is Hypothesis ? Discuss its merits and importance in
Marketing Research.

AT

(Or)
mfie vd fgdas wHe § R @fvie | wafis wHe
Hher o fafva Qfcral o1 deu § FHE |
Distinguish clearly between primary and secondary data.
Explain the various methods of collecting primary data.

THIE—3
(UNIT—3)
fauorT g & Ao & Ufshar Bl fawR I GHegU |

Explain in detail the procedure of Marketing Research
Organisation.

arerar

(Or)
fermferRaa @1 Sarever wfed q9e
(i) fa=mue srgqe
(i) Tashg Ud TR ST

Explain the following with suitable examples :

(i)  Advertising Research
(i) Sales and Market Research

(A-65)
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SHTE—4

(UNIT—4)
4. fayoE oy & w19 v9 UmET @1 A dd-el BT &g
THATRU |

Briefly explain various techniques of measurement and
scaling in Marketing Research.

arerar

(Or)
‘fAeee RigrFa’ | MudT @1 ac @ °? fesHE @
fafdree. qa=l &1 v BT |

What do you mean by ‘Sampling Theory’ ? Describe the
specialised techniques of sampling.

FIT—5
(UNIT—S5)
5. fass org@uE @ e Ud gH@l  AERIDAl Dl

o C
[IRARYd D HHEATRU |

Explain the meaning and need of Advertising Research in
detail.

orar
(Or)

TE T 9% @ foly IR U9 fImg orgeEE @ ufaf

qarq |

Discuss the methodology of Marketing and Sales
Research for a new product.
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DD-116 (SE)

M. Com. (Fourth Semester)
EXAMINATION, November 2020

(Optional-Specialisation)
[Optional Group (A) Marketing]
Paper First
PRINCIPLE OF MARKETING
Time : Three Hours

Maximum Marks : 80

de ;. 9 U el & SR QI | UG 3dls | Udh U

1.

AT AR & | T g & 3 9 B |

Attempt all the five questions. One question from each
Unit is compulsory. All questions carry equal marks.

FHIE—1
(UNIT—1)
faUor &1 T4 Td QR SRS H AR T DI
qer 419 fAuorE SrgeRen @l fovdR ¥ AHssT |

Explain the difference between new and old concepts of

marketing. Discuss fully the new concept of marketing.

(A-64) P. T. O.
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3rerar

(Or)
fquore fasror qar € 7 fAuoe fBsror & R @1 afieRor
HINTT | fauor fsror § aRads & o= @nfey ?

What is Marketing Mix ? Classify marketing mix
variables. Why changes should be done in marketing mix ?

ShI3—2

(UNIT—2)
q8q YAtV ged & faguH ol R gse ard W
BT I DI |

Evaluate the impact of macro environmental factors in
marketing decisions.

SR

(Or)
R fafaaeer w va fawga feweft fofay |
Write a detailed note on market segmentation.

THE—3
(UNIT—3)

SWE Siad kb | AU 997 T g ° fhdl S @
SIed 9% & PH-DIF F J& W B & IR ITHT Jag
&9 foar Smar € ?

What do you understand by Product Life Cycle ? What
are the stages in the product life cycle of a particular
product and how are they managed ?

(A-64)
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3reraT

(Or)
U T4 IAE @ (96N o Uihar & F9mgy| 9 a1
PR &, S 749 STe Bl fawd 99 H§ IeE < & ?

Explain the process of developing a new product. What
are the reasons that contribute the failure of new product ?

SHTE—4
(UNIT—4)

Hed Tl 9 3y @n wHEd € 7 g SRey qaisy |
ot @1 gIfad &= arel gt @ W e BTy |
What do you mean by Price Decision ? Discuss its

objects. Also discuss the factors affecting pricing
decision.

arerar

(Or)
7o ifd fee yeR fuiRa @ Srlt @ ? fll -1 Sarg
& Hod M= x4 @ oy s o arell fafdrt &t
qui HIFY |

How is price policy determined ? Describe the methods of
price policy adopted in determining the price of a new
product.

3PIE—5

(UNIT—5)
faoRo aIfgdT & 999 DI U9IAd BT dTod BRBI Pl
fRARYd® v BT |

(A-64) P. T. O.
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Describe in detail the factors affecting the selection of
distribution channel.

rerdT
(Or)

s UM R |Hed] FUR § MY T FHSK © 7 SHSD
T P& YBR © ? I8 AR H el db Aol ol & 7

What do you understand by large scale retailing ? What
are its main forms ? To what extent has it succeeded in
India ?

600
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