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BD–119 

M. Com. (Fourth Semester)  

EXAMINATION, May/June, 2018 

(Optional—Specialization) 

[Optional Group—A (Marketing)] 

Paper Fourth 

INTERNATIONAL MARKETING 

Time : Three Hours 

Maximum Marks : 80 

uksV % lHkh ik¡p iz’uksa d¢ mŸkj nhft,A izR;sd bdkbZ ls ,d iz’u 

djuk vfuok;Z gSA lHkh iz’uksa d¢ vad leku gSaA 

 Attempt all the five questions. One question from each 

Unit is compulsory. All questions carry equal marks. 

bdkbZ&1 

(UNIT—1) 

1- vUrjkZ”Vªh; foi.ku ls vki D;k le>rs gSa \ bldh izd`fr ,oa 

vko’;drk dk o.kZu dhft,A 

What do you understand by International Marketing ? 

Describe its nature and need. 

vFkok 

(Or) 

Hkwe.Myhdj.k dk D;k vFkZ gS \ Hkwe.Myhdj.k dh vksj ys tkus 

okyh ‘kfDr;k¡ dkSu&lh gSa \ Hkwe.Myhdj.k esa #dkoV Mkyus 

okyh ‘kfDr;k¡ dkSu&lh gSa \ 
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What is the meaning of globalization ? What are the 

driving forces behind globalization ? Also explain the 

restraining forces against globalization. 

bdkbZ&2 

(UNIT—2) 

2- iSdsftax ls D;k vFkZ gS \ fu;kZr iSdsftax esa Hkkjrh; iSdsftax 

laLFkku dh Hkwfedk ds ckjs esa O;k[;k dhft,A 

What is the meaning of packaging ? Discuss the role of 

Indian institutes of packaging in export packaging. 

vFkok 

(Or) 

czk.M uke dk egRo crkb;sA D;k bldh dksbZ gkfu;k¡ Hkh gSa \ 

;fn gk¡ rks la{ksi esa crkb;sA 

State importance of brand name. Are there any 

disadvantages also ? If so, state briefly. 

bdkbZ&3 

(UNIT—3) 

3- mRiknksa ds vUrjkZ”Vªh; ewY; fu/kkZj.k dk D;k vFkZ g S \ blds 

egRo dh foospuk dhft, rFkk vUrjkZ”Vªh; ewY; fu/kkZj.k ij 

izHkko Mkyus okys rRoksa dh O;k[;k dhft,A 

What is the meaning of international pricing of products ? 

Discuss its importance and explain factors influencing 

international pricing. 

vFkok 

(Or) 

vUrjkZ”Vªh; foi.ku esa Hkqxrku dh ‘krks± ls vki D;k le>rs gSa \ 

bldh D;k fo’ks”krk,¡ gSa \ vUrjkZ”Vªh; Hkqxrkuksa ds dkSu&ls <ax 

gSa \ O;k[;k dhft,A 
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What do you understand by payment term in international 

marketing ? What are their characteristics ? What are the 

methods of international payments ? Explain. 

bdkbZ&4 

(UNIT—4) 

4- vUrjkZ”Vªh; forj.k ls vkidk D;k vfHkizk; gS \ forj.k ek/;eksa 

ds izdkj dh foospuk dhft,A buds xq.k o nks”kksa dh O;k[;k 

dhft,A 

What do you mean by international distribution ? Discuss 

types of distribution channels. Explain their merits and 

demerits also. 

vFkok 

(Or) 

fu;kZr ds fo”k; esa lEHkkj ra= fu.kZ; ls vki D;k le>rs gSa \ 

laHkkj ra= fu.kZ; ds ¼HkkSfrd forj.k½ ds la?kVd dkSu&ls gSa \ 

What do you mean by logistic decision about exports ? 

What are the constituents of logistic decision (physical 

distribution) ? 

bdkbZ&5 

(UNIT—5) 

5- fu;kZr ewY; j.kuhfr D;k gS \ fu;kZr ewY; fu/kkZj.k ds fy, 

ftu vk¡dM+ksa dh vko’;drk gksrh gSa mUgsa crkb;sA fu;kZr dher 

fu/kkZj.k ds <axksa dh O;k[;k dhft,A 

What is export pricing strategy ? Explain the data  

required for export pricing. Discuss the methods of export 

pricing. 
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vFkok 

(Or) 

Hkkjr esa vYi rFkk e/;e vof/k ds fu;kZr foŸk ds dkSu&ls lzksr 

gS \ o.kZu dhft,A 

What sources of short and medium term export finance 

are available in India ? Explain. 
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Roll No. ...................................  

BD–118 

M. Com. (Fourth Semester) 

EXAMINATION, May/June, 2018 

[(Specialization) Optional] 

[Group—A : Marketing] 

Paper Third 

MARKETING RESEASRCH 

Time : Three Hours 

Maximum Marks : 80 

uksV % lHkh ik¡p iz’uksa d¢ mŸkj nhft,A izR;sd bdkbZ ls ,d iz’u 

djuk vfuok;Z gSA lHkh iz’uksa d¢ vad leku gSaA 

 Attempt all the five questions. One question from each 

Unit is compulsory. All questions carry equal marks. 

bdkbZ&1 

(UNIT—1) 

1- foi.ku ‘kks/k D;k gS \ blds egRo ,oa {ks= dk o.kZu dhft,A  

What is Marketing Research ? Explain its importance and 

scope. 

vFkok 

(Or) 

foi.ku lwpuk iz.kkyh D;k gS \ blds rRo ,oa fo’ks”krkvksas dks 

crkb,A 
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What is Marketing Information System ? Discuss its 

components and characteristics. 

bdkbZ&2 

(UNIT—2) 

2- ifjdYiuk D;k gS \ foi.ku ‘kks/k esa bldh vko’;drk ,oa 

egRo dh foospuk dhft,A 

What is Hypothesis ? Discuss its merits and importance in 

Marketing Research. 

vFkok 

(Or) 

izkFkfed ,oa f}rh;d leaadksa esa vUrj dhft,A izkFkfed lead 

ladyu dh fofHké jhfr;ksa dks la{ksi esa le>kb,A 

Distinguish clearly between primary and secondary data. 

Explain the various methods of collecting primary data. 

bdkbZ&3 

(UNIT—3) 

3- foi.ku ‘kks/k ds laxBu dh izfØ;k dks foLrkj ls le>kb,A 

Explain in detail the procedure of Marketing Research 

Organisation. 

vFkok 

(Or) 

fuEufyf[kr dks mnkgj.k lfgr le>k, % 

(i) foKkiu vuqla/kku 

(ii) foØ; ,oa cktkj vuqla/kku 

Explain the following with suitable examples : 

(i) Advertising Research 

(ii) Sales and Market Research 
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bdkbZ&4 

(UNIT—4) 

4- foi.ku ‘kks/k esa eki ,oa iSekuksa dh fofHké rduhdksa dks la{ksi esa 

le>kb,A 

Briefly explain various techniques of measurement and 

scaling in Marketing Research. 

vFkok 

(Or) 

^fun’kZu fl)kUr* ls vkidk D;k rkRi;Z gS \ fun’kZu dh 

fof’k”V rduhdksas dk o.kZu dhft,A 

What do you mean by ‘Sampling Theory’ ? Describe the  

specialised techniques of sampling. 

bdkbZ&5 

(UNIT—5) 

5- foKkiu vuqla/kku ds vFkZ ,oa bldh vko’;drk dks 

foLrkjiwoZd le>kb,A 

 

Explain the meaning and need of Advertising Research in 

detail. 

vFkok 

(Or) 

,d ubZ oLrq ds fy, cktkj ,oa foØ; vuqla/kku dh izfof/k 

crkb,A 

Discuss the methodology of Marketing and Sales 

Research for a new product. 
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BD–116 

M. Com. (Fourth Semester)  

EXAMINATION, May/June, 2018 

(Optional-Specialisation) 

[Optional Group (A) Marketing] 

Paper First 

PRINCIPLE OF MARKETING  

Time : Three Hours 

Maximum Marks : 80 

uksV % lHkh ik¡p iz’uksa d¢ mŸkj nhft,A izR;sd bdkbZ ls ,d iz’u 

djuk vfuok;Z gSA lHkh iz’uksa d¢ vad leku gSaA 

 Attempt all the five questions. One question from each 

Unit is compulsory. All questions carry equal marks. 

bdkbZ&1 

(UNIT—1) 

1- foi.ku dh uohu ,oa iqjkuh vo/kkj.kkvksa esa vUrj Li”V dhft, 

rFkk uohu foi.ku vo/kkj.kk dks foLrkj ls le>kb,A 

Explain the difference between new and old concepts of 

marketing. Discuss fully the new concept of marketing. 
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vFkok 

(Or) 

foi.ku feJ.k D;k gS \ foi.ku feJ.k ds pjksa dk oxhZdj.k 

dhft,A foi.ku feJ.k esa ifjorZu D;ksa djuk pkfg, \ 

What is Marketing Mix ? Classify marketing mix 

variables. Why changes should be done in marketing mix ? 

bdkbZ&2 

(UNIT—2) 

2- o`gr~ i;kZoj.kh; ?kVdksa ds foi.ku fu.kZ;ksa ij iM+us okys izHkko 

dk ewY;kadu dhft,A 

Evaluate the impact of macro environmental factors in 

marketing decisions. 

vFkok 

(Or) 

cktkj foHkfDrj.k ij ,d foLr`r fVIi.kh fyf[k,A 

Write a detailed note on market segmentation. 

bdkbZ&3 

(UNIT—3) 

3- mRikn thou pØ ls vki D;k le>rs gSa \ fdlh mRikn ds 

thou pØ ds dkSu&dkSu ls eq[; pj.k gksrs gSa vkSj mudk izca/k 

dSls fd;k tkrk gS \ 

What do you understand by Product Life Cycle ? What 

are the stages in the product life cycle of a particular 

product and how are they managed ? 
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vFkok 

(Or) 

,d uohu mRikn ds fodkl dh izfØ;k dks le>kb,A os D;k 

dkj.k gSa] tks uohu mRikn dks foQy cukus esa ;ksxnku nsrs gSa \ 

Explain the process of developing a new product. What 

are the reasons that contribute the failure of new product ? 

bdkbZ&4 

(UNIT—4) 

4- ewY; fu.kZ; ls vki D;k le>rs gSa \ blds mís’; crkb,A ewY; 

fu.kZ; dks izHkkfor djus okys ?kVdksa dh Hkh O;k[;k dhft,A 

What do you mean by Price Decision ? Discuss its 

objects. Also discuss the factors affecting pricing 

decision. 

vFkok 

(Or) 

ewY; uhfr fdl izdkj fu/kkZfjr dh tkrh gS \ fdlh u;s mRikn 

dk ewY; fuf’pr djus ds fy, viukbZ tkus okyh fof/k;ksa dk 

o.kZu dhft,A 

How is price policy determined ? Describe the methods of 

price policy adopted in determining the price of a new 

product. 

bdkbZ&5 

(UNIT—5) 

5- forj.k okfgdk ds p;u dks izHkkfor djus okys dkjdksa dk 

foLrkjiwoZd o.kZu dhft,A 
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Describe in detail the factors affecting the selection of 

distribution channel. 

vFkok 

(Or) 

cM+s iSekus ij QqVdj O;kikj ls vki D;k le>rs gSa \ blds 

D;k eq[; izdkj gSa \ ;g Hkkjr esa dgk¡ rd lQy gqvk gS \ 

What do you understand by large scale retailing ? What 

are its main forms ? To what extent has it succeeded in 

India ? 
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